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TRENDSPOTTING 2024
© 2023 Food & Friends
Citera oss garna i media, men ange kélla:

matkommunikationsbyran Food & Friends.

Papper: Arctic Volume
Tryck: Printografen, Halmstad
Stort tack!

OVER THE LONG RUN,
THE FUTURE IS DECIDED
BY OPTIMISTS.

Kevin Kelly

En varld utan utmaningar ar en utopi, men ocksa
en varld som stér stilla. En utopi har inga problem
att 16sa, och darmed inga mdjligheter.

Hur vi ater och dricker praglas av konjunkturens
vagor. Vid nedgang anpassar vi vara matvanor
och sdker oss nostalgiskt tillbaka till innan krisens
oro och kaos. Okad osékerhet far oss att satta
oss sjélva i forsta rummet och stka sma gladje-
amnen nar vi inte har rad med stora.

Men det ar med kriser som vi férnyar oss. Nar en
ny konjunkturvdg kommer s& &ker gamla vanor ut
och nya startar. Det som ligger pa tallriken idag ar
inte maojligt att servera imorgon.



OVER THE LONG RUN,
THE FUTURE IS DECIDED
BY OPTIMISTS.

Kevin Kelly

A world without challenges is a utopia, but also
a world in arrest. An utopia has no problems to
solve, and therefore lacks opportunities.

Our eating and drinking are influenced by the
fluxes of the economy. During a downturn, we
adapt our eating habits and look back with
nostalgia to times prior the anxiety and chaos
of the crisis. Uncertainty makes us prioritize
ourselves and we seek small treats when we
can’t afford the big ones.

But it’s crises that renew us. When a new eco-
nomic wave comes, old habits disappear and
new ones appear. What is on the food plate
today is not possible to serve tomorrow.
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V¥V TREND RALLY.
Livsmedelsforetagen fragar arligen
sina medlemmar matproducenterna
om vilka trender som réder pa
marknaden, det senaste &ret dok
alla utom laga priser och EMV.

The Swedish Food Federation
(Livsmedelsféretagen) annually asks
the swedish food producers what
trends prevail in the market. In the
latest plot all trends except low
prices and EMV decreased.
bit.ly/45CxWIB

POm FRITER'®

A SIGN OF THE ES
Ska vi vélja en ny restaurang som syraigeifor 2023
det Pom Friterie. De har tagit snabbmat till en ny 4
erbjuder en skal med trygghet till ett bra pris
If we were to choose a new restaurant ag ol for
2023, it would be Pom Friterie. They hg en fast food
to a new level and offer a bowl of sec,

2013 2014 2015

HEALTHY OPTIONS -« -« - -+
VEGETARIAN READY TO EAT

Hur mar vi idag? Tva ar med en
global pandemi och sedan tva i
ekonomisk kris. Det satter sina spar
i hur vi agerar, inte minst runt mat
och dryck. Jamfért med fére corona
till idag ar det stora forandringar i
dels Livsmedelsféretagens 6versyn
pa trender p& marknaden, och dels
SCB rapporter om restaurang-
marknadens utveckling.

FREE FROM-PRODUCTS — ==~
PREMIUM

2016 2017 2018

ECOLOGICAL == == LOCAL
LOW PRICE s

How are we doing today? Two
years with a global pandemic and
then two in economic crisis leaves
its mark on how we act, not least
around food and drink. Compared
to before corona major changes are
seen in The Swedish Food Fede-
ration (Livsmedelsféretagen) review
of market trends, and also in Statis-
tics Sweden’s reports on the restau-
rant market.
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pomfriterie.com

V¥ MASK UP?

Sé& sent som den 5 maj 2023 deklarerade WHO att
covid-19 inte langre utgdr ett hot mot manniskors halsa.
Sedan dess har nya virusvarianter upptackts och folk har
Aterigen béra ansiktsmask.

As late as May 5th 2023
&% . \WHO declared covid-19
no longer posing a
threat to human health.
Since then, new

egment precis
ig upp til samma ~ OMbetts att

£

tants all segments
have just crawled
back up to pre-pan-
demic levels with one
exception: fast food
has increased by 35%
(adjusted for

inflation: 20%)
bit.ly/3EpugoV
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http://bit.ly/45CxWIB
http://pomfriterie.com
http://bit.ly/3Z18KZI
http://bit.ly/3EpuqoV

events.
bit.ly/3PHdznX
A A A A
1940 1970 1990 2008
WWII Qll crisis, steel crises, docks crisis Financial crisis, 500% interest rate Financial crisis Il
BBQ Foodprices decrease, luxury, Egocentric, cheap flight, crossover Restaurant burger,
interest in wine, european flavours cooking, Happy Hour, After Work food hipster, “woke”

Kriser f6ljs av en l&dngtan att ta sig ur
dem. Forst vill vi tillbaka till hur det
var innan, sedan vill vi forstarka den
nya riktningen. En specifik matratt
kan inte bara bade trygghet och ny-
hetsvéarde, darfor vill vi efter krisen
slappa en del gamla vanor och ta
oss vidare. Det blir en lucka som
maste fyllas dér vi &r 6ppna fér nya
matratter. Rorelsen ar cyklisk, men
trender kommer aldrig tillbaka pa
exakt samma satt som tidigare.

» PERMACRISIS.
En l&ng period av
instabilitet och oséker-
het, speciellt en som
ar en folid av en rad
katastrofala handelser.
An extended period
of instability and
insecurity, especially
one resulting from a
series of catastrophic
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Crises come with a longing to get
out. First we want to go back to how
it was before, later we want to re-
inforce the new direction. A specific
dish cannot carry both safety and
novelty values, hence we want to
let go of some old habits and move

'Crisises
on after the crises. There will be a Ch&ﬂg@ our
gap that needs to be filled with new . ‘
dishes. The movement is cyclic, but " @aﬂmg hab\TS
trends never return in exactly the ; ) 1
fundamentally,

same way as before.


http://bit.ly/3PHdznX

» CITY CHICKS.

Butikskedjan Granngérden har sett en tkad efter-
frgan pé foder och material nér stadsborna nu
bodrjat ha héns pé villatomterna.

The chain Granngérden sees increased demand
for feed and materials when the city folks have now
started to breed chickens in their backyards.
bit.ly/3sESn9j

Med de ekonomiska utmaningarna
drar vi ned vara matutgifter, rensat
for inflationen sa var forséljnings-
utvecklingen 2022 faktiskt -6%.
Detta handlar om att vi oftare véljer
Egna Markesvaror, gar over till
billigare alternativ, till exempel vad
géller kaffe eller kétt och handlar
p& kampanj. Billiga livsmedel blir
trendiga och vi borjar till och med
odla sjalva.

Source: Svensk Dagligvaruhandel - Dagligvaruindex arsrapport 2022

With economic challenges we re-
duce our food spending. Adjusted
for inflation the sales trend for 2022
actually is -6%. This is explained by
an increased use of Private Label pro-
ducts and people switching to chea-
per alternatives, for example when it
comes to coffee or meat and buying
campaign products. Cheap foods
become trendy and we are

even starting to grow our own.

< GROW YOUR OWN.
En idé fran WWI har kommit till
heders igen: Victory Gardens
dér man odlar sin egen mat.
En undersdkning visar att 37%
odlar hemma fér att sénka sina
: meatkostnader.
“Fvery Garden a Munition Pt Anidea from WWII has
been honored again: Victory
Gardens where you grow your
own food. According to a survey, 37% grow at home to
lower their food costs.

livetsgoda.se/efter-prishojningarna

< NOT E-MAILS.
Till och med burkskinkan Spam har b
kockar blandar produkten fran WWII
koket. Sveriges motsvarighet? Bullens pilsnerko
Even Spam has become hip. Cool chefs mj
canned ham with Asian cuisine. Swede
Bullen’s canned pilsner sausage.
bit.ly/482KeM8

A HAS BEANS.
Nér kaffepriserna skenar blir den billigs
bénan mer intressant, vi kommer lara O
den mer bittra smaken jamfort med ArabiCa
When coffee prices skyrocket, the cheaper Robusta
bean suddenly becomes more interesting, we will
learn to appreciate the more bitter flavor compared
to Arabica.
bit.ly/3r8bzM5

'V CROSS FARMING.

Vid korsningen St Eriksgatan och Hantv:
har pallkragar satts upp for att odla gro
pbredvid en grillkiosk.

At the intersection of St Eriksgatan and Hantverkar-
gatan, pallet collars have been set up
to grow vegetables next to a kiosk.
bit.ly/3R21Zf

You can grow
food In the city.,

Stina Tang, cityfarmer



http://bit.ly/3sESn9j
http://bit.ly/3r8bzM5
http://bit.ly/482KeM8
http://livetsgoda.se/efter-prishojningarna
http://bit.ly/3R2ItZf
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Distress

¥V WRONG WAY.

Folkhélsomyndigheten har i sin &rliga undersokning fyra
indikatorer p& hur halsosamt vi &ter. Sjémat, grénsaker och
frukt & bar pekar alla nedét, medan sétade drycker dkar.
In its annual health survey, the Public Health Agency
(Folkh&lsomyndigheten) seafood, vegetables and fruit

& berries all were down, while sweetened drinks was up.
bit.ly/47Zh4xm

GRONSAKER
& ROTFRUKTER

FISK & SKALDJUR

s

2016 2017 2018 2019 2020 2021 2022

Véara matvanor kan summeras i ett
antal kurvor som alla pekar 4t fel
hall. Vi ater allt mindre halsosamt

in a number of curves that all point
in the wrong direction. We eat less
vilket har gjort oss till ett fetare folk and less healthy, which has made
an nagonsin. Nar vi borde dra ned us fatter than ever before. When
pa var kéttkonsumtion for bade var we should cut back on our meat
hélsa och for planetens skull har vi consumption, both for our health
gjort det motsatta. and for the planet, we have done
the opposite.

Our eating habits can be visualized

P FAT FACT.

Enligt Folkhalsomyndig-
heten s& har andelen

vuxna med Overvikt eller

fetma Okat dver tiden, idag &r

51% drabbade och det blir allt

vanligare med svér fetma.

According to the Public Health

Agency (Folkndlsomyndigheten),

the percentage of adults with

overweight or obesity has increa-

sed, today 51% are affected

and severe obesity is becoming
increasingly common.

- bit.ly/45YwCPY

79,3 KG

A MEAT TREAT. 2020
Efter 2016 sjonk kéttkonsum-
tionen per capita i Sverige
med 2 till 4% per &r. De tva
senaste &ren har kurvan vant
uppat igen.

From 2016 meat consump-
tion per capita in Sweden fell
by 2 to 4% per year. In the
last two years the curve has
tumed upwards again.
bit.ly/3sH3B(Z


http://bit.ly/47Zh4xm
http://bit.ly/3sH3BtZ
http://bit.ly/45YwCPY
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A EAT OUT, SAVE $.

In the last
2 Wall
by m

bi

Restaurangbranschen &r tillbaka
pa samma omséttning som fore
corona men kostnaderna har
rusat, ndgot som méanga har svart
att ta ut. Senaste aret har Dagens
Lunch blivit billigare jamfért med
mathandeln. Det finns grénser foér
hur dyr en matratt kan bli, vilket tar
pa restaurangernas marginaler. De
provar nya satt att ta betalt.

orta peatte

The restaurant business is back on
the same turnover as pre-corona,

but costs have spiked, which many
restaurants find difficult passing to
the guest. In the last year a restaurant
lunch has become cheaper compared
to food retail. There are limits to how
expensive a dish can be, which cuts
into restaurants’ margins. They try
using new ways of charging.

Fagamolo cxdame 15,10

A ADD SIDES.

Allt fler restauranger bérjar ta betalt for tiloehdren fill
varmrétterna,.Aven brodkorgen blir allt mer séllan gratis.

More and more restaurants are now charging extra for
side dishes. And the breadbasket is seldom free.

< CHEAP CUT.

En italiensk restaurangnota har fétt stor
uppmérksamhet pé natet, dar de tagit tvéa euro
fOr att dela p& en smorgas. Men vem &r det
egentligen som lurar vem?

An ltalian restaurant bill has gotten a lot of
attention online, where they charge two euro
for dividing a sandwich into two. But who is
actually tricking whom?

bit.ly/3Z6dwFi

140 mnkr

130 mnkr

120 mnkr

110 mnkr

2019 2020 2021 2022

"A booking
experence
ke no other.”

Tablz
A FRONT ROW SEATS.
Om en teater kan ta olika betalt f6r sina stolar, varfor
skulle inte en restaurang kunna géra samma sak?
Betala for att slippa hamna bredvid toaletten.

If a theater can charge different prices for its seats, why
shouldn't a restaurant be able to do the same? Pay to
avoid the table next to the toilet.

tablz.com

A ELEVATED SIDES.
Ett annat sétt att skapa intékter ar att erbjuda extra
smarriga tillbehér som lyfter matratten. Till en extra
kostnad sé klart.

Another way to increase revenue is to offer extra
fancy sides that boost the dish. At an extra cost
of course.

bit.ly/483CpWg

> GROCERANTS.

Alla intakter ar valkomna, darfor
blirdet vanligare med merchan-
dise pa restauranger. Allt fran
den hemliga sasen till t-shirts
kan hamna péa notan.

I's iIncreasingly common to
offer merchandise in restaurants.
Everything from the secret sauce
to t-shirts can end up on the bill.
bit.ly/3E0CC8T

< THE DIP.

Corona betydde ett tapp pa 25% for restaurangsektorn.
Nu har omséttningen nétt samma niva som innan res-
triktionerna enligt inflationsrensade siffror fran SCB.
Corona resulted in a 26% loss for the restaurant sector.
Tumover has now reached pre-restriction levels accor-
ding to inflation-adjusted figures from Statistics Sweden.
bit.ly/3Z2pjVg
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http://bit.ly/3Pq1bZu
http://bit.ly/483CpWg
http://bit.ly/3Z2pjVg
http://bit.ly/3Z6dwFi
http://tablz.com
http://bit.ly/3EoCC8T
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<4 QUICK SERVE.
Barens motsvarighet &r Pre-Batched Cocktails. Trots
att det snuddar vid alkohollagen sé forbereds cock-
tails s& de ar redo att héllas upp och serveras.
_ The equivalent in the bar is Pre-Batched
4 Cocktalls, Despite being a close brush with
. the alcohol lav:, cocktalls are mixed so
'—-\ they are ready to be served.
bit.ly/45Zjnyq

<« CHEFS CHOICE.

Under pandemin s& lamnade
52 000 personer restaurang-
branschen, och det &r fortsatt
brist pa kockar. Detta paverkar
hur menyema skrivs.

Curing the pandemic 52,000
people left the restaurant
industry, and there is still a
shortage of cooks. This affects
how menues are written.
bit.ly/3sIIWpq

=

Utdver ekonomiska utmaningar &r
det dven svart for restauranger att
fa tag pa kunnig personal. For att
klara detta far restaurangerna utoka
samarbetet med sina leverantorer,
ta in mer preppade ravaror samt
jobba med menyer som &r enklare for | These dishes can be made so well
koken. Dessa ratter kan goras sd bra | that they become trendy in them-
att de blir trendiga i sig. Det &r satt selves. It’s a way of working that fast
att jobba som fast food drivit l&nge. food has operated for a long time.

In addition to financial challenges, it
is also difficult for restaurants to find
trained staff. To cope restaurants
expand their collaboration with their
suppliers, use more prepped ingredi-

ents and work with simplified menus.

"It you struggle
to get chefs
you adapt.”

Restaurant manager

A HOT BREAD.

Alt steka eller grilla ojast deg och toppa med godsaker
kan vara en enkel delikatess att ta bra betalt for.

| London har kedjan Strakers gjort sig ett namn med
sina smoriga flatbreads.

Frying or griling unleavened dough and topping it with
goodies can be a simple delicacy that can fetch a high
price. In London, the Strakers chain is famous for its
buttery flatbreads.

strakers.london

A DIPS.

Hummus, guacamole, tzatziki och
andra goda roror kan sté fardigt i kylen
redo att serveras som en rétt att dela
pa. Gama till flatbreads.

Hummus, guacamole, tzatziki and
other tasty spreads can be ready in
the fridge to be served as a dish

to share.

A ALL ABOARD.
Det borjade med charkbrickor, men du
kan tematisera din bricka hur du vill.
Sjémat, ost, pannkakor, frukt, smor etc.
Restaurangkedjan 17.45 har specialiserat
sig pé detta.

It started with charcuterie boards, but
you can build your board in any way you
like. Seafood, cheese, pancakes, fruit,
butter, etc. The 17.45 restaurant chain
specializes in boards.

lel17-45.fr

¥ CONCERVES.

Oppna ett par battre konservburkar med fisk och skal-
djur, addera gronsaker och ett gott bréd och du kan I&tt
ta 165 kr. Och det ar gott!

Open a couple of fancy cans of fish and shellfish, add
vegetables and a crusty bread and you can

easlly charge 165 kr. And it really is tasty!
bit.ly/460uAiz



http://bit.ly/3sIIWpq 
http://strakers.london
http://bit.ly/45Zjnyq
http://le17-45.fr
http://bit.ly/460uAiz

75%

65% [—

60% The nostalgic trend can be seen in many
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‘revival.

¥V HAPPY DAYS.
Enligt en unde imgya \Vhole Foods s& tycker 73 %

h dryck som pa&minner dem

Nostalgic

Vi lyssnar allt mer pa éldre
|&tar, enligt Spotify s& dkar
den andelen kraftigt.

We are increasingly
listening to old songs,
according to Spotify the
percentage is increasing
sharply.

bit.ly/3Ev6znY

¥V HAT TRICK.
Infér det amerikanska valet 2024, ftar sig
Pence, Ron DeSantis och Robe nnedy |
som blickar bakéat. Donald Trump forvantas &g
sin tidigare slogan.
In the 2024 US election Mike Pence g
DeSantis and Robett F Kennedy
slogans looking backvsards. Dor
Trump is expected to reuse his
former slogan.
bit.ly/44ICEXO

Source: Spotify Fan Study
Report 2022
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A MAD ADS.

Den nostalgiska trenden syns i manga rekl Ve
kampanijer och bransch tidningen Resumé L ' AMERLE A ™\ LN
greppet varma rekommendationer. NARE ANERICA N0ty

advertising campaigns and the industry
§ magazine Resumé gives the grip warm

recommendations.

bit.ly/3ZfemYP |

2019 2020

Vi drdommer oss tillbaka till battre We dream of past times, which is
tider, vilket marks bland annat i vart evident among other things in our
musikval. Politikens budskap hand- music selection. Political messages
lar ofta om att aterskapa nagot som are often about restoring something
férlorats, till exempel UKs premiar- that has been lost, for example UK
minister Rishi Sunak som lovar att PM Rishi Sunak who promises to
"Restore trust, rebuild the economy "Restore trust, rebuild the economy
and reunite the country”. Alla ska and reunite the country”. Everyone
gora nostalgisk reklam, och det vi is onboard to do nostalgic adver-
ater praglas ofta av en svunnen tid. tising, and what we eat is often “F'5es

eur and trendspotter

characterized by a bygone era.


http://bit.ly/3ZfgmYP
http://bit.ly/44ICFXO
http://bit.ly/3RtSjDR
http://bit.ly/3Ev6znY 
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V¥ BLAST FROM THE PAST.
Néjesguiden frdgade redan or tva &r sedal
klassiska ratten Flygande Jakob skulle kol
Svaret &r nu.

Two years ago the trendy magazine Nojesd
when the classic dish Flygande Jakob wo
The answer is now.
bit.ly/3sJNko6

Vad som ar nostalgisk mat beror pa
var man kommer frdn, men det gamla
far ofta en modern twist. | USA spet-
sar finkrogarna mac n’ cheese med
Hot Honey och i UK uppdateras "fish
fingers bap”, med hel fiskfilet och
grovre brod och i Sverige ser man en
6kning av husmanskost. Det handlar
om att gbra gamla ratter med delvis
nya ingredienser, och idén ar "The
Old new”.

A CHILDHOOD TREAT.
Storbritanniens mest nostalgiska dessert &r 16ftet for
dessertkedjan Humble Crumble som tar kaksmulor till
nya hojder.

Britain's most nostalgic dessert is the promise of
dessert chain Humble Crumble, which takes cookie
crumbs to a new level.

humble-crumble.com

What nostalgic food is depends on
where you come from, but it a modern
twist is often added. In the US, fine
dining restaurants cut mac n cheese
with Hot Honey and in the UK “fish
fingers bap” is updated with whole
fish fillet and coarser bread, and in
Sweden “husmanskost” is revived.
It’s about making old dishes with
partly new ingredients, the idea is
"The Old new”.

att 80-talet &r tilloaka
' an att bli serverad en

e riktig rékcocktall i ett

martini-glas?

Could the 80s be any more
obvious than a real shrimp
cocktail served in a martini
glass?

bit.ly/460wFuN

"The ultimate mash-
Jp of throwback
iNndulgence with
oetter Ingredients.”

Whole Foods Market

A JELLO SHh

Experterna pé den svenska
barkedjan Shatsluckan kan
inte ha fel: Jello Shots &r ti
De serverar denna 80)-
i en spruta.

The experts at the
Shotsluckan cannot
Shots are back. They serve this
classic in a syringe

shotluckan.se

< FIRED UP.
Finkrogen Mutantur i Malmé kénner var
och serverar Glace Au Four med brynt
Fine dining restaurant Mutantur in Mal
cooking and serves Glace Au Four wit]
elderberry butter.

restaurantmutantur.se

¥V CLASSIC WITH A
Frén ¢ppningsdagen f e restaurangen
Freyja kroppkakor 6 , dér flasket bytts

mot osten Havgus
From the opening da
traditional “kroppkaké
has been replaced
freyjasoder.se/freyja/


http://bit.ly/3sJNko6
http://humble-crumble.com
http://shotluckan.se
http://restaurantmutantur.se
http://freyjasoder.se/freyja/
http://bit.ly/460wFuN
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Golde
times.

» TELL ME MORE.
| somras satte brittiska Secret Cinema upp
den klassiska filmen Grease, kom-

plett med néjesfalt och klassisk
amerikansk mat for att "party
like it's 1965".

This summer, British
Secret Cinema staged
the classic flm
Grease, complete
with fairgrounds

A JAZZ NIG

and classic
American food Med showen "Greatest Night of the
"party like Jazz Age’ forflytats du till New York A GAME, SET, WATCH.
1965, p& 1930-talet for en helkvall med live Ar du inne pa idrott s& kan du med teatern Rematch
secretcinema.com/en_GB jazzband, séng, teater och middag. se om nagra av historiens hojdpunkter som till exempel
With the show "Greatest Night of the "Rumble in the Jungle” eller "Borg vs McEnroe”.
Jazz Age” you are transported to New If you are hooked on sports you can watch some of the
York around 1930-ies for an evening historical highlights with the help of the Rematch theater,
with live jazz, song, theater and dinner. such as "Rumble in the Jungle” or "Borg vs. McEnroe”.
jazzage.thelostestate.com rematchlive.com
J) !
¥ FOREVER MIDDLE AGE. A d 8ZZ’ | m g r@T rO
Succéshowen ABBA Voyage i London I
later clig uppleva tiden d& ABBA var heta. ><‘t g
The hit show ABBA Voyage in London lets you e ra\/a amza !
axperiencs the time when ABBA was hot.
abbavayage.com The Guardian reviews ABBA Voyage
Récker det inte med att ata maten If eating food from when everything
frén nar allt var béttre sa finns det was better is not enough, there are

evenemang dar man (nastan) far resa | events where you can (almost) travel
bak i tiden for en kvall. Sa kallade Im- | back in time for an evening. So-called
mersive Theatres erbjuder nostalgiska | Immersive Theaters offer nostalgic
helhetsupplevelser for alla sinnen dar | experiences for all senses where you
man gar in i varldar uppbyggda av ku- | enter worlds made of scenery, actors
lisser, skadespelare och serveringar. and servings.
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http://abbavoyage.com
http://rematchlive.com
http://secretcinema.com/en_GB 
http://jazzage.thelostestate.com
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"Happy is the
new plack.”

Trend-Stefan

» STEFAN “TREND-STEFAN” NILSSON
Trendspotter, Stockholm

Vi har just klarat oss genom en global
pandemi, varefter vi kastats in i en
ekonomisk kris och framtiden ter sig
skrdammande och oférutségbar. Nar
far man egentligen vara glad? Nu
verkar manga ha bestamt sig for att
hitta glédjen i enkla vardagliga fére-
teelser. Kanske far man skjuta pa de
stora investeringarna nagra &r, men
jag fértjanar att finna gladje idag!

L]
e o } — e
P et | LY
We have just made it through a global
pandemic, after which we have faced
an economic crisis and the future
looks scary and unpredictable. When
can you be happy? Now it seems
that many have decided to find joy in
simple everyday occurrences. Maybe
you have to postpone the big invest-
ments for a few years, but | deserve to
find joy today!

N~
B,

A LOVIN'IT.
McConald's i USA férstod vad deras gaster ville ha och
lanserade en nostalgisk Happy Meal for vuxna i oktober 2022,
Kvartalsforsaliningen ¢kade med 12%.

McDonald's (US) understood what their guests craved and launched
a nostalgic Happy Meals for grown ups in October 2022. Quarterly
sales soared by 12%.
bit.ly/461 Wafm

» TIME FOR HAPPINESS.

Aret 2023 inleddes med att fidningen

TIME hade Happiness som tema.

B % The year 2023 began with TIME magazine
- having Happiness as its theme.

bit.ly/3sMnDTW
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|

*K '*'

> 46%.
Néstan halften av svenskarmna
tycker att varje 6gonblick, stort
som smétt, ar vart att firal
Almost half of the Swedes think that every
moment, big or small, is worth celebrating!
Source: Food & Freinds, Matrapporten 2023
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A PUDDINGS.

| England pratar man om "The Pudding Effect”, dar

46% av britterna sager att de dkat p& med efterratter
under 2022,

In England, they are talking about "The Pudding Effect”,
where 46% of Britons say they will increase their
desserts in 2022.

bit.ly/3qU9FyQ

Har man bestamt sig for gladje sa
prioriterar man kanske inte den mest
hélsosamma eller den hallbara ma-
ten, utan den som ger trost och glad-
je. Som vi sagt tidigare ar tuffa tider
gérna tider for sdtsaker och desser-
ter. Ett séljargument som manga
anvander i dessa tider ar "affordable
luxury”, vilket ar lyx for massorna (en
mots&gelse om nagot).

If you have decided to be happy, you
may not prioritize the most healthy or
sustainable foods, but the ones that
gives comfort and joy. As we said be-
fore, tough times are time for sweets
and desserts. A sales argument that
many use in this time is "affordable
luxury”, which is luxury for the masses
(a contradiction in terms if ever).

A FROZEN I.

| England har antalet glassbarer ¢kat markant, fran 800
till Gver 1 000 st pa bara tva &r. Det arde lokala frista-
ende enheterna som gjort den stérsta expansionen:

In England ice cream parlors has increased
significantly, from 800 to over 1,000 units

in just two years. It is the local inde-

pendent actors that have made the

biggest expansion.
bit.ly/3Z6SQgw

Icé'Cream hés inc i : t >
-~ are now movi m C r

. sing slightly.

"Caviar bumps
are all the re

. y A
_— v
- i -
<4BUMP.
Lyx kan ocksa vara kaviar. Den &>
romen kan.adderas till en var
att Oka priset eller server or
bumps”:'en Klick p& handrygg
direkt med munnen.
LLuxury can also be caviar. Th

increase the price or ser
bumps”: a spoonful on t
hand to eat directly with
bit.ly/3r4DNYc

» FROZEN II.

€l im till storp
-7-""’ lagit rekord &r de

1}" Jion ] - M“ ‘tj

bit


http://bit.ly/3Z6SQgw
http://bit.ly/3sLscOj
http://bit.ly/3r4DNYc
http://bit.ly/3qU9FyQ
http://bit.ly/3r2PFtF
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Pa restaurang och hotell finns det
flera exempel pa att de nu vill vara
ett happy stélle. Det kan vara allt

fran hur de inreder till hur de serverar
maten vid bordet. Till och med en
cafékedja kan goéra det roligt att kdpa
en morgonlatte beroende pa hur de
kommunicerar med gasten.

There are many examples of restau-
rants and hotels who go out of their
way to be a happy place. It can be
anything from interior design to how
they serve the food at the table. Even

a morning latte fun depending on how |

they communicate with the guest.

¥V SWING IT.

Restaurangernas nya
inredningsleksaker ar
gungor som hangs upp

I taket. Enstaka gungor har
setts pa designhotellen
forut, men nu gér restau-
ranger all in.

The restaurants’ new
intertor toys are

swings suspended from
the ceiling. Occasional
swings have been seen in
design hotels before, but
now restaurants go all in.
mowglistreetfood.com

¥ COFFEE WORKS.

Har man inte ett dansgolv s& kan man &ndé leka
med elden. En latte brlilee &r precis vad den
heter, en latte som man kor en bréannare éver.

If you.don't have a dance floor, you can still

play with fire. A latte brllee is exactly what

it's called, a latte that you take a

blowtorch to.

bit.ly/3P6NXzx

A CLUBSTERAUNTS.

En hybrid mellan restaurang och nattklubb. Fokus pa
underhalining med flambering, bordsservice och
rékmaoln. Avslutningsvis, ge varje gast en isfackla,
rulla undan borden, och I&t dansen bérja.
A hybrid of restaurant and nightclub. Focus is on
entertainment with table service, fireworks and smoke
puffs. Finally, give each guest an ice torch, roll away
the tables, and let the dance begin.

Iyrarestaurant.com

P> WACKAGING.

Har man irte en brannare
s& kan man sprida Happi-
ness anda. Brittiska kedjan
Purcinio’s &r mastars

pé& att kommunicera med
gastemna, vilket gett dem
méanga fans.

If you don't have a blowtarch,
you can still spread Happi-
ness. British chain Puccinic’s
are masters of communicating
with guests, has earned them
many fans.

puccinosworldwide.com

‘I's more fun than
an ordinary bed.’

IKEA

» RE-BUNK.

Ar det langtan tillbaka till enklare tider som gor att
vaningssangen har blivit en hotelltrend? Till och med
designhotellen &r pa detta (och det sparar p& rumsytan).
Is it because we long back to simpler times that the
bunk bed has made it as a hotel trend? Even the design
hotels are onto this (and it save floor space).

bit.ly/3PtXy4Q
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The me
mentality.

Under corona var vi tvungna att sétta
gruppens behov fore vara egna. Nu
kommer en rekyl dar fokuset gar fran
alla till nagra. En svéangning har skett
sedan corona 2020 déar de yngres
varderingar forandras pé kort tid. Man
kan tala om en "Trumpifiering” nar

vi boérjar tdnka mer pa de som finns
innanfér boxen: oss sjalva och var
narmaste krets.

During corona we had to put the best
for group’s before our own needs.
Now there is a recoil where the focus
moves from the many to the few, a
change started with corona 2020
where the youth values changeina =
short time. The change can be labeled
"Trumpification” when we prioritize
who are inside the box: ourselves and
our immediate circle.

35
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Is this
Deak woke”?"

Ungdomsbarometern

<4 KARA NIELSEN

Trendspotter
San Francisco, California

WORTHY
OF SOME
LUXURY AS
COMFORT

A COMFORT. !
Source: Food & Freinds, Matrapporten 2023
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»$100 DRINK.

En gigantisk discokula-dylid-med en.l
som delas av en grupp me

kan f& symbolisera den hér tre

A Moscow Mule cocktail in a gi
shared by a group using long drinki
can symbolize this trend.
bit.ly/3Pt7X0d

2020 2022 2020 2022 2020 2022

ANTIRACIST FEMINIST ENVIRONMENTALIST
A DECREASE IN POLITICAL IDENTIFICATION.

Source: Ungdomsbarometern: Generation Z, 2023, bit.ly/3LinuxN


http://bit.ly/3Pt7XOd
http://bit.ly/3LinuxN
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Som ett satt att skilja axen fran vetet
Okar de privata medlemsklubbarna.
Har behdver man anséka om med-
lemskap och det krévs i regel rekom-
mendationer fran befintliga med-
lemmar. Brittiska Soho House intog
Helga Trefaldighetskyrkan i Stock-
holm i bérjan pa aret och riktar sig
mot “the creative industries”. Utom-
lands florerar klubbarna som ett sorts
uppgraderad WeWork kontorshotell.

SOHO HOUSE

As a way of rising above the hoi
polloy, private membership clubs
where you must apply for member-
ship with recommendations from
existing members are on the rise.
British Soho House moved into
the church of Helga Trefaldighet in
Stockholm at the beginning of the
year and targets "the creative indu-
stries”. Abroad, clubs abound like
an upgraded WeWork office hotel.

)

NeueHouse

A MEMBERS ONLY.

NeueHouse finns pé tre adresser och siktar pd samma
mélgrupp som Soho House. De &ger Fotografiska i
Stockholm, fast det inte drivs som en medlemsklubb.
NeueHouse has three locations and are aiming for

the same target group as Soho House. They own
Fotografiska in Stockholm, although it is not run as

a members’ club.

neuehouse.com

<4 MEMBERS ONLY.

Soho House &r kanske den mest kanda medlems-
klubben med 6ver 40 adresser runt jorden. En del av
deras italienska restauranger Cecconi's &r dppna for
alméanheten, dock inte i Stockholm.

Soho House is perhaps the most famous members’
club with over 40 addresses around the world. Some
of their Italian restaurants, called Cecconi's, are open to
the public, but not in Stockholm.

sohohouse.com

V¥ MEMBERS ONLY.

Core Club har finansfolket som méalgrupp, och tar

$50 000 for intréde och ytterligare $17 000 i &rsavgift.
The Core Club targets Wall Street and financial profes-
sionals, charging $50,000 for entry and an additional
$17,000 in annual dues.

thecoreclub.com

CORE:

A MEMBERS ONLY.

Noppes pé Ingmar Bergmans gata ar en av Sveriges
mest kanda medlemsklubbar. Har har personalen
tystnadsplikt om vad som sker pa kvallama.

Noppes on Ingmar Bergmans gata is one of Sweden’s
most famous members’ clubs. The staff has a duty of
confidentiality about what happens during the evenings.

noppe.se

"lechnology has
iSolated everyone.”

Guy lvesha, 1 Warwick and
Mortimer House Member Clubs
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Smoking
IS back.

< % OF STUDENTS
WHO SMOKE.

Source: CAN Centralférbundet for Alkohol
och Narkotikaupplysning 9 th grade and 2nd
year secondary

< PUFF PUFF.
a : Pang Pang Brewery i Stockholm anvander
= } ) rokning i sin kommunikation som nagot positivt.
q f 3 Pang Pang Brevveryoin Stockgo\m iseshsmokiné‘; in
3 L ! its communication: Come and work with us and you
v '—EXtra Hﬂuer 1 can smoke indoors. g
bit.ly/44CwGEd

In 2023 Sweden is close to be the
first smoke-free country, i.e. less than
5% of the adult population smokes
tobacco. But among students in year
9 and the second year of high school
the curve has unexpectedly turned
upwards in 2022. The same tendency
has been reported in the USA and in
Germany. Is smoking cool again?

Under 2023 har Sverige varit ndra
att bli det forsta rokfria landet, dvs
att mindre &n 5% av den vuxna be-
folkningen roker tobak. Men bland
elever i arskurs 9 och andra ring i
gymnasiet har kurvan ovéntat vant
uppat under 2022. Samma tendens
har rapporterats i USA och i Tysk-
land. Ar rékning coolt igen?

"Mignt as well Indulge in a few vices
for the time we have left.”

V¥V SMOKE SCREEN.

Att roka pé film eller serier har kommiit tillbaka de senaste
aren, vilket har debatterats i media. P& Oscarsgalan
innehdll 28 av de 39 nominerade fimerna rékning.
Smoking in movies or serles has made a come-

back in recent years, which has been up for

debate in media. At the Oscars Awards, 28

of the 39 nominated films featured smoking.

bit.ly/3Z7XDOQ

Wwens

2017 2023

0
2008

< NICCOTIN

lkningen i Sverige roker dagligen
ing fran 15% som gjorts pa 15
som dagligen anvander snus

population smokes tobacco
cut from in 15 years. At the
0 use moist powdered

is has increased.
(Centralforbundet for

2006 2014
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A new food culture
usualy armves in
oright colours”

Vi stér infor ett matkulturellt skifte.

De kréavs tre faktorer for att detta ska
ske: stor politisk omvalvning, bety-
dande ekonomisk pafrestning och
hdg arbetsldshet. Nar dessa uppfyllts
har det lett till féréandringar, jamfor
med The Roaring Twenties efter WWI
och Spanska Sjukan. Det finns flera
tecken som pekar pa en ny tid fér hur
vi ater och dricker.

We are on the verge of a cultural
food shift. Three factors are requi-
red for this: major political upheaval,
significant economic strain and high
unemployment. When these
have met it has led to chang-
es, think of The Roaring
Twenties after WWI and
the Spanish Flu. There
are signs a new era for
how we eat and drink.

STAFF SHORTAGE.
Kopplingen mellan arbete och sjalviorverkligande ar Il
ifragasatt och allt fler fragar sig varfor de ska tilloringa
sin tid med arbete. Unga har inget dromjob.
The connection between work and self-realization
is questioned and people are asking why they
should spend their time at work. Young peoplc
don't have
a dream job.

NEW MEAL ORDER.

Ska man vara pa kontoret,emma,
coworking eller pa klubbén? Med stérre
frihet kommer stérre ensamhet, och de
tre méltiderna bryts nedtillflera mindre
mellanméal.

The office, at home, coworking/or at the
club? With greater freedopato chose
your space comes greater solitude, and
the three meals are replaced with several
smaller snacks.

GLOBAL GOALS.
Vi &r halwags i tidsplanen fér FNs I —
Agenda 2030, men @r léngt fran att na
maélen vi behdver gora. Ett storre méit
av tvang kommer krévas for att fa oss
pa banan.
We are halfway throughrthe timetabls
for the UN Agenda 2080, but far from

A KITCHEN CUTS. )
Vért boende blir allt mindre och

ofta ar det koket som tar stryk.

I'en nybyggd tvéa kan hall,

vardagsrum och kok slés ihop.

reaching the goals we need toclear.
A greater measure of coercion will be
required to get us on track.

Det racker fér att kunna varma

take away-maten.

Our living space is getting even

smaller and often it is the kitchen is trimmed. In a new:
two-room apartment the hallway, living room and kitchen
can be combined. It is enough to heat the takeaway.

Al ACTIVATION.

Precis som i andra naringar s& har Al revolutionerat livs-
medelsindustrin. Nar interface som ChatGPT nu skapar
en bredare forstaelse s& kommer alla delar paverkas,
frén jord till bord.

Just like in other industries, Al has revolutionized the
food business. When interfaces such ag:GhatGPT now
create a broader understanding of its use, all links from
farm to fork will be affected.

CRUNCHING CODE.
Med Ozempic, Wegovy och liknande lakemedel ar
fetma nu majligt att behandla. Det ar fantastiskt, men
bara borjan pa framtida preparat som program-
merar om oss efter dnskemal.
With Ozempic, Wegovy and similar drugs,
obesity is now possible to treat. It's ama-
zing, but only the beginning of future
preparations that reprogram us.as
we wish.
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LITERS PURE ALCOHOL PER YEAR.
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> GABA.

Gamma-aminosmaorsyra ar ett sig-
naldmne som kan verka lugnande pé
det centrala nervsystemet, vilket bidrar
till avslappning. Alkohol aktiverar initialt
GABA men 6vervaldigar sedan andra
system i kroppen.
Gamma-aminobutyric acid is a signall
substance which calms the central
nervous system, which contributes

to camness. Alcohol initially activates
GABA but goes on to overwhelm many
other systems in the bodly.
sv.wikipedia.org/wiki/GABA

> CELEBS.
Skadespelaren Tom Holland har meddelat att
han inte dricker alkohol, och att han mér och
fungerar s& mycket béttre. Andra namn &r
Bradley Cooper, Anne Hathaway, Rob Lowe
och Chrissy Teigen.

Actor Tom Holland has announced that he no
longer drinks alcohol, and that he feels and
functions much better. Other names are
Bradley Cooper, Anne Hathaway,

Rob Lowe and Chrissy Teigen.
bit.ly/45y7hN7

Ett skifte &r att alkoholkonsum-
tionen minskar bland yngre.
Skédespelare och musiker gér ut
med att de helt avstar. Konsum-
tionen av alkohol bland skolung-
domar har fallit drastiskt de se-
naste aren. Hittills har detta métts
med drycker som av-alkoholise-
rats men nu kommer produkter
som bygger pa andra grunder.

"Wind down, with-
out the booze.”

Sentia Red

A shift happening now is a decline in
alcohol consumption among young
people. Actors and musicians come
out as total abstainers. Alcohol
consumption among school youth
has fallen drastically in recent years.
So far, this has been met with drinks
that have been de-alcoholized, but
now drinks are launched based on
other foundations.

< KAVA KAVA.

En dryck fr&n Polynesien har
skapat en vag av barer i USA.
De serverar kava kava och
erbjuder en plats att umgas
utan alkohol och berusning.
Kava Kava é&r olagligt i Europa:
A Polynesian drink has created
a wave of bars in USA. They.
serve kava kava and offer

a place to socialize without
alcohol and intoxication. Kava
Kava is illegal in Europe.
bit.ly/3Pa3qi7

« 3u
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¥V DRINK DROP.

Sammantaget for elever i rskurs 9 och gymnasieér 2
har alkoholkonsumtionen frdn 2006 minskat med néstan
70%. Att inte dricka har blivit det nya normala.

For students in year 9 and year 2 of high school
combined, alcohol consumption has decreased by
almost 70% since 2006. Not drinking has become

the new normal.

Source: CAN Sjélvrapporterade alkoholvanor
i Sverige 2004-2021+ preliminér 2022

» SENTIA RED.
Sentia Red &r en botanisk vaxt-
paserad dryck som kan oka
hjarans GABA-nivéer och skapar
avslappning — orsaken bakom
alkoholens lockelse. Sentia &r
alkoholfritt och séljs i Storbritannien.
Sentia Red is a botanical spirit
made of plants which are said

to enhance the brain's GABA levels
and cause relaxation- the secret
behind alcohol's appeal. SENTIA is
non alcoholic and sold in the UK.

sentiaspirits.com/products/sentia-red

2004 2005 2006 2007

2008 2009 2010 2011 2012 2013

2014 2015 2016 2017 2018 2019 2020 2021 2022
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4 Korvbrédsbagarn - Fiber & Fullkorn , OLV, SoMe and in-store.
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4 Dansukker - Svenskt strésocker, a Fran Sverige, send out to influencers.
SoMe, in-store and print.

alLantminnen - Bondens streetfood fran myllan, Foodtruck aPolly, SoMe.
and in-store campaign.



Thirsting ?

Turn left
for the

)

Cr
]
E:..di']
]
ru{]

=)
==]

URBAN SAFARI

TASTE THE NEW TRENDS IN LONDON,
AMSTERDAM AND STOCKHOLM.

Behdéver du inspiration, vill du ha koll
p& vad som ar pa vag att handa?
Boka en Urban Safari till London,
New York eller Amsterdam — tva
dagars spaning unikt skrdddarsydd
efter era behov. Eller spana i Stock-
holm en heldag eller eftermiddag.
Restauranger, caféer, butiker, mat-
marknader och hotell. Fyll pa era
hjarnor for att sedan tanka nytt. Vi har
gjort Urban Safaris i 6ver 15 ar och
guidar er till det basta.

Fo6r mer information, kontakta oss pa
urbansafari@foodfriends.se

Need inspiration? Want to know
what’s next to come? Book an
Urban Safari to London, New York
or Amsterdam — two days uniquely
tailored to your needs. Or spend a
day or an afternoon in Stockholm to
see what’s happening. Restaurants,
cafes, shops, food markets and
hotels. Fill up your minds and then
start thinking new. We have done
Urban Safaris for over 15 years and
will guide you to the best.

For more information, contact us at
urbansafari@foodfriends.se
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FOOD&
FRIENDS

Food & Friends ar kommunikationsbyran for
mat, dryck och maltider. Inom Special Ops
erbjuder vi tjanster s& som insiktsarbete,
fokusgrupper, skrdddarsydda trendspaningar,

innovation, inspirationsresor och kreativ input.

For info: specialops@foodfriends.se

|
I

TRENDSPOTTING

— FOODLAB

Food & Friends is the communications agency
for food and beverage. Within Special Ops

we offer services such as insight work, focus
groups, tailored trend scouting, innovation,
inspiration trips and creative input.

For info: specialops@foodfriends.se

ANNUAL LECTURE

FUTURE FOOD

RESTAURANT DIGITALIZATION

BESPOKE REPORTS

INNOVATION PROCESSES

NAME GENERATION

FOCUS GROUPS

E
gl

URBAN SAFARI

1|
II
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CREATIVE INPUT

AMSTERDAM

OP-ED COLUMNS

EDITORIAL

I
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Food & Friends is the communication agency
for food and beverage — nothing else.

We believe in knowledge. Since the start in 1989
we have built a unique bank of insights about our
line of business and know what drives success
for our clients within Retail and Away From Home.
We offer our services in concept, strategy,
advertising, communication, PR and design.
We Create Cravings.

For more info foodfriends.se

FOOD &
FRIENDS e

WE CREATE CRAVINGS.
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http://foodfriends.se



